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OUR ROOTS
Founded in 1881, HEC Paris has built itself on three core values: academic excellence, a strong sense 
of community and a commitment to diversity. Thanks to these values, we have developed into one of the 
world’s best business schools, as is consistently showcased in top international rankings. By training 
tomorrow’s business leaders, academic researchers and entrepreneurs, we aim to be the architects of a 
responsible world with a positive impact on business and society.

KEY FIGURES
4,500 degree-level students

111 nationalities

60,000+ alumni all over the world

120 world-class professors 
representing over 30 nationalities

125 academic partners

6 international offices

340-acre wooded campus

Daring is a state of mind: a state of mind that frees you to discover paths unexplored, and reveal stones 
unturned. At HEC Paris, our students come to us to master this mindset and realize their full potential.  
Thanks to cutting-edge learning methods, an inspiring, diverse community and constant application to 
the real world, you will learn to dare - to approach the world and all its opportunities with passion, enthu-
siasm and boldness - to find your purpose in life. 

One of the world’s best business schools, HEC Paris is a leader in research and education in manage-
ment sciences. We offer a unique portfolio of programs designed for a carefully selected student body. 

LEARN TO DARE
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EXCELLENCE 
We select innovative, entrepreneurial 

and open-minded individuals. Our graduates 
pursue careers in a plethora of industries, 

in an array of countries.

DIVERSITY 
We build on one of the world’s most 

culturally-diverse and inclusive business 
populations. Within our Master’s programs, 

we are proud to teach more than 110 
nationalities.

COMMUNITY 
We engage with a global community 

of 60,000+ alumni in 135 countries. An active 
network, they are an invaluable asset 

to our students’ careers.

RANKINGS

#1
European Business School

Financial Times 2019

#1
MSc International Finance
Pre-experience Masters in Finance 

Financial Times 2020

#1
MSc Strategic Management

QS MSc Marketing 2021

#2
Master in Management

Financial Times 2020

#1
MSc in Marketing
QS MSc Marketing 2021

#3
Alma Mater Index

Global Executives 2017
Times Higher Education





WHAT DOES THE YEAR LOOK LIKE?

IMPACT ORGANIZATIONS 
AT THE HIGHEST 

STRATEGIC LEVEL

Ranked the #1 MSc in Strategic Management worldwide (QS, 2021; The 
Economist, 2019), this program will teach you how to solve any problem, 
regardless of the subject, context or time. Based on the principle of ‘learning 
how to learn’, leading practitioners, world-class academics, real-life case 
studies and practical business projects will help you to refine your critical 
thinking skills to approach every situation with a fresh set of eyes.  

The curriculum is crafted hand-in-hand with current market leaders, ac-
tively supported by top international consulting firms and investment banks 
to ensure the program’s ultimate relevance. Whether you wish to pursue a 
career in consulting or finance, or even tech or health, graduates are able 
to strategize to reach any goal. Thanks to the wide range of elective courses 
and certificates, the course is customizable to fulfil your personal objectives.

MSC IN STRATEGIC 
MANAGEMENT 
WORLDWIDE

STUDY TRIP 
E.G. LONDON, BERLIN

10 WEEK PART-TIME
COMPANY PROJECT

10 MONTHS
OF CLASSES

120 ECTS CREDITS

8 CERTIFICATES
AVAILABLE

SEPTEMBER JANUARY JUNE DECEMBER FEBRUARY

CERTIFICATE PROFESSIONAL 
EXPERIENCE

CORE COURSES
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WORKSHOPS WITH FIRMS BUSINESS PROJECT

STUDY 
TRIP

MASTER’S THESIS

ELECTIVE COURSES

JOB MARKET WORKSHOPS | MEETINGS WITH ALUMNI | NETWORKING EVENTS | CAREER FAIRS...

MSC
STRATEGIC MANAGEMENT

WHAT DOES THE YEAR LOOK LIKE?
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WHERE DO OUR STUDENTS
COME FROM?

WHAT AM I GOING TO LEARN?

700

23

70%

100

WHERE DO OUR STUDENTS
COME FROM?

700
MEDIAN GMAT

UNIVERSITY LOCATION
ACADEMIC BACKGROUND

70%
EUROPE

16%
ASIA PACIFIC

8%
AMERICAS

6%
REST OF THE 
WORLD

CLASS PROFILE 

23
AVERAGE AGE

70%
INTERNATIONAL 

STUDENTS

100
STUDENTS

WHAT AM I GOING TO LEARN?

42% BUSINESS ADMINISTRATION,
        MANAGEMENT

16% ECONOMICS

7% OTHER

5% SOCIAL SCIENCES

30% ENGINEERING

CORE COURSES

 Fundamentals of business and corporate        
   strategy (pre-term online course)

 Strategic problem solving
 Strategic financial decisions
 Strategic analysis of negotiation games
 Thinking strategically: applied game

   theory for business
 Successful strategy mobilization

ELECTIVE COURSES

General
 Behavioral strategy 
 Designing and managing processes for 

   competitive advantage
 Odyssey 3.14: (re)invent your business

   model

Industry specific
 Energy strategies
 Issues in service offshoring strategy
 Managing public-private partnerships:   

   strategic and organizational issues 
 Private equity strategy
 Strategic challenges in creative

   industries

CSR and sustainability
 Impact investing and social finance
 Social entrepreneurship
 Values-based strategies

Data and digital
 AI: effects and applications across

   industries
 Data and analytics in operation
 Getting value out of data
 Making digital transformation happen
 Tech and software for business

BUSINESS SIMULATION

Two-day business simulation in which 
teams of five participants are in charge of 
managing virtual companies that compete 
in international markets. Teams will have 
to make multiple strategic decisions in 
different areas, e.g. product portfolio, pri-
cing, advertising, marketing, international 
expansion, and innovation.

BUSINESS PROJECT 

The optional ten week part-time company 
project is designed for students to face 
a company’s real-life, concrete strate-
gic issue. They work hand in hand with 
companies’ representatives and deliver 
their recommendations to the firm’s top 
management. 

8 - MSC STRATEGIC MANAGEMENT



KEY PLACEMENT DATA

100%

€58K

35%

CAREER PATHS

TESTIMONIALS

100%
FOUND EMPLOYMENT 

 WITHIN 3 MONTHS

AVERAGE  

STARTING SALARY

€58K

35%
WORK OUTSIDE 

THEIR HOME COUNTRY* 

POST-MSC JOB SECTORS:
KEY PLACEMENT DATA

POST-MSC STRAT JOB LOCATION: AFRICA AND MIDDLE EAST 8%; AMERICA 4%; ASIA 13%; EUROPE 75% (FRANCE 30%; OTHER EUROPEAN COUNTRIES 45%).
*SOURCE: GRADUATION SURVEY 2019

POST-MSC JOB FUNCTIONS:

65% CONSULTANT 65% CONSULTING

8% ASSET MANAGEMENT 10% FINANCIAL SERVICES

5% GENERAL MANAGEMENT 5% TECHNOLOGY

5% BUSINESS DEVELOPMENT 5% LUXURY

5% PROJECT MANAGEMENT 15% OTHER

8% OTHER

We learn from real-life cases and are exposed to the business environment from very early 
on. You don’t learn generic solutions and frameworks that you can find anywhere; there is a 
precious added-value from the first-hand experiences of professors, who are often industry 
experts.

The program’s emphasis on putting theory into practice prepares you for careers in any field 
– whether you choose to join a start-up, large corporation or consulting firm.
The tremendously diverse cohort in the program is truly inspiring and made my year at HEC 
Paris unique.

Patricia Pastor MSc Strategic Management

Torben Naumann MSc Strategic Management

MSC STRATEGIC MANAGEMENT - 9





BECOME A VECTOR 
OF CHANGE IN 

TOMORROW’S WORLD
The MSc Sustainability and Social innovation is designed for current aspiring 
changemakers to hone the skills and knowledge needed to transform both 
society and enterprises into more sustainable practices. Taught by world 
class professors, all classes are designed to perfect your analytical skills 
and ability to mobilize and communicate on meaningful topics to transform 
organizations into positive contributors to society. 

Spanning far beyond the classroom, seminars and conferences provide 
you with the opportunity to interact with experts and entrepreneurs that 
are helping to rethink and shape tomorrow’s sustainable businesses 
and inclusive economies. Whether you are interested in working for a big 
company and changing it from within, leading your own impactful research 
project, or in launching your own start-up, you can tailor the second phase 
of the program to your own professional goals and ambitions.

Optional Double Degree:
Students have the opportunity to apply to the Norwegian School of Economics 
(NHH) in order to get an MSc in Economics & Business Administration, 
with a Major in Energy, Natural Resources and the Environment, a Major in 
Economics or a Major in Finance.

MSC SUSTAINABILITY  
& SOCIAL INNOVATION

1 STUDY TRIP

3 SPECIALIZATION 
TRACKS

1 COMPANY PROJECT

10 MONTHS
OF CLASSES

120 ECTS CREDITS

8 CERTIFICATES
AVAILABLE

CERTIFICATE PROFESSIONAL 
EXPERIENCE

MASTER’S THESIS (deadline june 30th)

CORE PHASE
Core courses
Study trip / Seminars / Conferences

CUSTOMIZED PHASE
Intrapreneurship Track (Business Project)
or Entrepreneurship Track
or Research Track

Elective classes

SEPTEMBER JANUARY APRIL JUNE FEBRUARY

WHAT DOES THE YEAR LOOK LIKE?WHAT DOES THE YEAR LOOK LIKE?

JOB MARKET WORKSHOPS | MEETINGS WITH ALUMNI | NETWORKING EVENTS | CAREER FAIRS...

MSC SUSTAINABILITY & SOCIAL INNOVATION - 11



PLEASE NOTE THAT COURSES 
CAN BE SUBJECT TO CHANGE 

FROM YEAR TO YEAR. THIS LIST IS INDICATIVE.

54

60%

20

WHAT AM I GOING TO LEARN?WHAT AM I GOING TO LEARN?

23 

54
STUDENTS

UNIVERSITY LOCATION

55%
EUROPE

10%
ASIA PACIFIC

35%
AMERICAS

CLASS PROFILE 

60%
WOMEN

20
NATIONALITIES

WHERE DO OUR STUDENTS
COME FROM?
WHERE DO OUR STUDENTS
COME FROM?
ACADEMIC BACKGROUND

40% BUSINESS ADMINISTRATION,
        MANAGEMENT

16% ENGINEERING

12% ECONOMICS

7% OTHER

25% HUMANITIES

23
AVERAGE AGE

CORE COURSES 
 The changing business environment
 Geopolitics of resources
 Strategy & sustainability
 Innovation and design thinking 
 Foundations of finance for sustainability 
 Corporate finance
 Socially responsible investing
 Data for a hot, crowded and unstable 

    world
 Research methodologies

ELECTIVE COURSES
 Sustainable operations & supply chains 
 Business plan workshop
 Energy management in the company
 Climate change economics
 Capitalism and changemaking
 Systemic shocks & sustainable 

   development
 Low carbon strategy and climate change 

   adaptation
 Future economics
 Impact investing (TBC)

Seminars and simulation games
SASI Ideas Festival: conferences, guest 
speakers and workshops on topics inclu-
ding climate change, circular economy, 
food, biodiversity and social impact assess-
ment and energy.
How to Become a Changemaker?
An off-site 2 day seminar

 A simulation game on SDGs in 2030
 A simulation game on circular economy 

models

CONCENTRATION TRACKS

Intrapreneurship Track
Participants have the opportunity to do a 
consulting project in an organization (com-
pany, start-up, NGO) taking their first steps 
towards sustainability or to work with them 
to expand their sustainable practices.
A two-day seminar designed to help parti-
cipants hone their consulting methodology 
skills.

Research Specialization Track
Participants have the possibility of devoting 
a large portion of their time to their mas-
ter’s thesis when they are selected into 
the research track. The expectation is that 
research methodology is well thought out 
and that their research has a significant 
impact that they are asked to popularize at 
the end of the program. They are mentored 
by members of the faculty.

Impact Entrepreneurship Track
Students working on a solid impact entre-
preneurial project will have the opportunity 
to work full-time on the development of 
their idea, mentored by experienced en-
trepreneurs and professionals throughout 
specific workshops.

Students also have the opportunity to apply 
to the HEC Paris Launchpad, in partnership 
with other HEC masters and Ecole 42. It is a 
very solid and condensed 9 weeks program 
to support the creation of your start-up, 

supervised by experienced mentors and 
teachers under the concept of learning by 
doing.

AgroParisTech Exchange
Programme Forêt Nature et Société-Mana-
gement International.
(Exchange in French for students who already 
have a Masters degree prior to the MSc Sus-
tainability and Social Innovation)

FIELDWORK

Company project
Students enrolled in the impact intrapre-
neurship track work in teams on real life 
projects led for a company, an NGO, a public 
organization, or an entrepreneurial project. 

Study trip
Every year, students go on a study trip 
to witness the sustainable development 
issues of other countries and to study the 
measures already implemented or those to 
be developed.

12 - MSC SUSTAINABILITY & SOCIAL INNOVATION 



KEY PLACEMENT DATA

93%

€57K

78%

CAREER PATHS

93%
FOUND EMPLOYMENT 

 WITHIN 3 MONTHS

AVERAGE  

STARTING SALARY

€57K

78%
WORK OUTSIDE 

THEIR HOME COUNTRY* 

POST-MSC JOB FUNCTIONS:

29% CONSULTANT

POST-MSC JOB SECTORS:

25% CONSULTING

20% PUBLIC SECTOR, NON PROFIT 20% PROJECT MANAGER

17% CONSUMER GOODS13% GENERAL MANAGEMENT

13% FINANCIAL SERVICES
10% BUSINESS DEVELOPMENT

10% ENERGY AND UTILITIES 

15% OTHER

3% CAPITAL MARKETS

3% ASSET MANAGEMENT

3% LOGISTICS, PURCHASING

16% OTHER

KEY PLACEMENT DATA

POST-SASI JOB LOCATION: AMERICA 11%; ASIA 10%; EUROPE 79% (FRANCE 40%;
OTHER EUROPEAN COUNTRIES 39%).
*SOURCE: GRADUATION SURVEY 2019

The SASI program has many highlights, but I would say that the strongest tool we have is 
each other. With more than 20 nationalities in a 50-student class, the diversity and perspec-
tives on environmental and social issues across the globe couldn’t be richer.

Alana Berry MSc Sustainability & Social Innovation

HEC Paris simulates a real business environment. It prepares you for the decision-making 
that you face once you start your career in the sustainability space: this is a clear selling 
point that other universities don’t have. Also, you constantly receive unique and valuable 
insights from international sustainability leaders.

Leos Paul Bloch MSc Sustainability & Social Innovation

TESTIMONIALS

MSC SUSTAINABILITY & SOCIAL INNOVATION - 13





PIONEER
THE BRANDS

OF THE FUTURE

This intensive program will provide you with the strategic mindset and know-
how to maneuver and master today’s rapidly-changing world of marketing, 
for you to join the next generation of leaders guiding brands through the 
domain’s transition.

The changes to marketing are two-fold: consumers are demanding more 
from brands, seeking out ethical practices and authenticity. At the same 
time, high-tech marketing tools and AI are evolving to radically transform 
the industry and master marketing data.

The way forward – brought to life in this program – is to rebuild the model, 
shifting from traditional product promotion to complete ownership, 
from design to distribution. This allows for a “walk the talk” approach – 
backing up communication around sustainability, for example, with action 
–  all the while keeping marketers indispensable in the face of technology. 
How? By transforming students into data-driven, entrepreneurially-minded 
360° product strategists.

MSC MARKETING

100% IN ENGLISH

2 LUXURY CHAIRS: 
KERING, LVMH

1 DIGITAL CHAIR: 
AXA

10 MONTHS
OF CLASSES

120 ECTS CREDITS

8 CERTIFICATES
AVAILABLE

CERTIFICATE PROFESSIONAL 
EXPERIENCEELECTIVE COURSES

JOB MARKET WORKSHOPS | MEETINGS WITH ALUMNI | NETWORKING EVENTS | CAREER FAIRS...

MASTER’S THESIS

CORE COURSES

HANDS-ON SEMINARS

SEPTEMBER JANUARY JUNE DECEMBER FEBRUARY

WHAT DOES THE YEAR LOOK LIKE?WHAT DOES THE YEAR LOOK LIKE?

MSC MARKETING - 15



700

85%

17

WHAT AM I GOING TO LEARN?WHAT AM I GOING TO LEARN?

23 

700
MEDIAN GMAT

UNIVERSITY LOCATION

52%
EUROPE

35%
ASIA PACIFIC

5%
AMERICAS

8%
REST OF THE 
WORLD

CLASS PROFILE 

85%
INTERNATIONAL 

STUDENTS

17
NATIONALITIES

CORE COURSES

 Data analysis and big data
    Business to business
    Business marketing
    Consumer behavior
    Marketing from a GM perspective
    Reforming marketing

   with a sustainable vision
    Managing innovation for growth
    Marketing analytics
    Marketing through social media
 Pricing strategy
    Retail strategies
    Sales excellence
     Strategic brand management
    Strategic marketing simulation.

ELECTIVE COURSES

 Data analytics
 Consumer insight
    Marketing using social media
 Managing a career and knowing 

   yourself
    Luxury management 
    Neuroscience and marketing
 Managing a parisian fashion week 

STUDY TRIP
Every year, students undertake a study trip 
in countries accross the world. This serves 
as an opportunity to learn “hands on” 
marketing techniques with an international 
perspective.

HANDS-ON SEMINARS

Students will dedicate themselves to group-
based studies. They will be asked to defend 
their analysis of a concrete, current issue 
raised by a company. The group proposals 
will be presented in front of company 
managers and faculty members.

Examples:
 DigiAd Marketing
 Business Model Reinvention 
 Capturing New Frontiers

   In close partnership with L’Oréal Paris, 
   EDF, DDB, AXA, Capgemini Consulting, 
   Orange

WHERE DO OUR STUDENTS
COME FROM?
WHERE DO OUR STUDENTS
COME FROM?
ACADEMIC BACKGROUND

36% BUSINESS ADMINISTRATION,
        MANAGEMENT

20% ECONOMICS

10% ENGINEERING

5% LIFE SCIENCES

5% OTHER

24% HUMANITIES

23
AVERAGE AGE

16 - MSC MARKETING 



KEY PLACEMENT DATA

100%

€46K

50%

CAREER PATHS

100%
FOUND EMPLOYMENT 

 WITHIN 3 MONTHS

AVERAGE  

STARTING SALARY

€46K

50%
WORK OUTSIDE 

THEIR HOME COUNTRY* 

POST-MSC JOB FUNCTIONS:

35% MARKETING DEPARTMENT

25% CONSULTANT

20% PROJECT MANAGEMENT

8% SALES

12% OTHER

POST-MSC JOB SECTORS:

20% TECHNOLOGY

20% CONSULTING

13% MEDIA & CREATIVE INDUSTRIES

10% CONSUMER GOODS

10% LUXURY

27% OTHER

KEY PLACEMENT DATA

POST-MKG JOB LOCATION: AMERICA 8%; ASIA 17%; EUROPE 75% (FRANCE 40%; OTHER EUROPEAN COUNTRIES 35%).
*SOURCE: GRADUATION SURVEY 2019

What stood out for me was the program’s unconditional emphasis on practical knowledge as 
opposed to just theory. Everything we were taught was strikingly relevant, contemporary and 
application-based. From AI to big data, they sought to arm us with skills not only for the job 
market of 2020 but of many years to come.

Ashutosh Gupta MSc Marketing

I really love studying alongside bright people from various backgrounds, in terms of their 
countries of origin and previous studies - it’s so diverse. I am sure the knowledge and skills 
(such as coding and design thinking) that I have acquired in the program will give me a signi-
ficant advantage in the job market.

Alena Shelkova MSc Marketing

TESTIMONIALS

MSC MARKETING - 17





WHAT DOES THE YEAR LOOK LIKE?

JOIN THE NEXT 
GENERATION OF 

FINANCIAL LEADERS

Ranked the #1 Master in Finance worldwide (Financial Times, 2020), this 
program will prepare you for a booming finance career, whether in capital 
markets or corporate finance. Based on the belief that the best industry 
leaders have a solid understanding in all areas, our program aims to lay the 
general, wide-reaching foundations of finance, as well as in-depth, practical 
knowledge in each student’s field of specialization. The program is taught by 
world-class researchers as well as influential practitioners to provide you 
with the optimal theory-practice balance.

Thanks to a study trip to London consisting of numerous company visits and 
networking events, as well as regular exposure to real-life business cases, 
you will bridge the gap between the classroom and real world from the get-
go, for a competitive edge on the job market. To ensure that the program 
caters to all our students’ needs, two different educational ‘tracks’ are 
available, as well as a wide variety of electives.

100% IN ENGLISH

1 STUDY TRIP

2 TRACKS: 
ACCELERATED/BUSINESS

10 MONTHS
OF CLASSES

120 ECTS CREDITS

8 CERTIFICATES
AVAILABLE

SEPTEMBER JANUARY JUNE DECEMBER FEBRUARY

CERTIFICATE PROFESSIONAL  
EXPERIENCE

BANK PRESENTATIONS | MEETINGS WITH ALUMNI | NETWORKING EVENTS | 
FINANCIAL CAREER FAIRS

CORE COURSES
BUSINESS TRACK OR ACCELERATED TRACK*

*Business track for students with a background in business. Accelerated track for all other profiles.

CORPORATE/CAPITAL MARKET 
SPECIALIZATIONS

ST
U
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 T
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P

OPTIONAL DOUBLE DEGREE 
with Tsinghua University

PROFESSIONAL THESIS

ELECTIVE COURSES
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MSC
INTERNATIONAL FINANCE

WHAT DOES THE YEAR LOOK LIKE?
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710

82%

WHAT AM I GOING TO LEARN?

WHERE DO OUR STUDENTS
COME FROM?23 

710
MEDIAN GMAT

UNIVERSITY LOCATION

61%
EUROPE

25%
ASIA PACIFIC

4%
AMERICAS

7%
AFRICA

CLASS PROFILE 

82%
INTERNATIONAL 

STUDENTS

Students have the choice between:
 1 : Business track:

Designed for students with a background 
in business, finance and accounting fields.

  2 : Accelerated track:
Designed for students who have not yet 
been exposed to business, finance or ac-
counting terminology and concepts (e.g. 
engineering, mathematics or econometrics 
majors).

According to their choice, students will 
have access to a specific range of core 
and elective courses. While the first se-
mester is dedicated to core and advanced 
core courses, the second semester allows 
students to choose from a concentration of 
electives as well as a wide variety of free 
electives.

CORE COURSES
 Soft skills seminar
 Ethics seminar
 Probability and statistics refresher
 Behavioral finance
 Corporate valuation (2)
 Securities markets  (2)
 Financial statement analysis (2)
 Introduction to finance (1)
 Corporate finance (1)
 Financial accounting and reporting (1)
 International macroeconomics (1)
 Empirical methods in finance
 Asset management (2)
 Financial regulation

ADVANCED CORE COURSES
 Fixed income and MM
 Empirical methods in finance (2)
 Securities markets (1)
 International finance (2)
 Capital markets specialization courses:

- Financial engineering
- Quantitative asset management

 Corporate finance specialization courses:
- Corporate restructuring
- Derivatives

CONCENTRATION 
ELECTIVES

 Corporate investment & financing policy:
- Advanced financial accounting
- Financing decisions of firms
- Financial solutions for corporates
- Equity capital markets
- Entrepreneurial finance

 Corporate restructuring:
- Mergers & acquisitions
- LBO structuring and modelling in practice
- Real options
- Private equity
- Value / distressed investing

 Corporate strategy:
- Corporate strategy & financial institutions
- Topics in valuation
- Behavioral strategy
- Financial dimensions of strategic
   decisions
- Strategy for international expansion

 Financial engineering:
- Energy markets
- Stochastic processes

- Modeling techniques for financial
   engineering
- FX derivatives trading
- Origination of structured products

 Capital markets:
- Financial engineering & derivative
   products
- Bond portfolio management
- Sustainable & responsible investment
- Alternative investments
- Ethics: Financial analysts and portfolio  
   managers

 Data and science:
- Introduction to applications of data 
   science to management
- Data analysis in finance 
- Digital regulation and compliance in the 
   financial sector
- Economic value of data
- Blockchain

FREE ELECTIVES
 Credit risk & turnaround of distressed 

   companies
- Energy and finance
- Financial modeling
- Infrastructure and real assets
- Corporate finance live
- Real estate foundations
- Numerical analysis
- Quantitative asset management
- Financial dimension of strategic decisions
- Financing decisions of the firms
- Post-merger Integration
- Startup valuation and financing
- Microeconomics of crisis economies

WHERE DO OUR STUDENTS
COME FROM?
ACADEMIC BACKGROUND

42% BUSINESS ADMINISTRATION,
        MANAGEMENT

20% ENGINEERING

4% MATHS AND SCIENCES

2% OTHER

32% ECONOMICS

23
AVERAGE AGE

WHAT AM I GOING TO LEARN?

20 - MSC INTERNATIONAL FINANCE 



KEY PLACEMENT DATA

99%

€66K
68%

CAREER PATHS

99%
FOUND EMPLOYMENT 

 WITHIN 3 MONTHS

AVERAGE  

STARTING SALARY

€66K

68%
WORK OUTSIDE 

THEIR HOME COUNTRY* 

POST-MSC JOB FUNCTIONS:

43% INVESTMENT BANKING

30% FINANCIAL MARKETS

16% CONSULTANT

2% ASSET MANAGEMENT

9% OTHER

POST-MSC JOB SECTORS:

75% FINANCIAL SERVICES

16% CONSULTING

9% OTHER

KEY PLACEMENT DATA

POST MIF JOB LOCATION: ASIA 8%; EUROPE 86% (FRANCE 14%; UNITED KINGDOM 40%; OTHER EUROPEAN COUNTRIES 32%); REST OF THE WORLD 6%.
*SOURCE: GRADUATION SURVEY 2019

TESTIMONIALS

Being surrounded by like-minded students in a collaborative and cohesive environ-
ment is what made this program special. The perfect mixture of well-established 
researchers and experienced practitioners prepares you ideally for a career in 
finance. The extensive opportunities to help you grow and learn are incredible.

The practitioners and academics provide the perfect transition into the finance 
industry. One of the things the program has ingrained in me is the importance of 
networking: be it through the London trip, working with professors, or even my fel-
low students, HEC provides a real-life insight into the industry.

Max Weitbrecht MSc International Finance

Priyanka Shankar MSc International Finance

MSC INTERNATIONAL FINANCE - 21





WHAT DOES THE YEAR LOOK LIKE?

MASTER THE WORLD
OF ACCOUNTING

AND FINANCE

The MSc in Accounting & Financial Management is a rigorous program 
uniting accounting, corporate finance and strategy. The course is rooted in 
practical application to the real business world, combining teaching from 
world-class academics with a wide range of courses led by high-level 
industry leaders from consulting firms, financial advisory firms, and the ‘Big 
4’ (PWC, EY, KPMG and Deloitte). This approach delivers the perfect theory-
practice balance.

Thanks to many elective courses, certificates and numerous academic 
opportunities throughout the program, you can customize the curriculum 
to your needs and aspirations. Graduates enter the professional sphere with 
the necessary technical skills, global outlook and network to truly excel and 
become prime actors in the business world.

100% IN 
ENGLISH

1 STUDY TRIP

50/50 THEORY/PRACTICE 
BALANCE

10 MONTHS
OF CLASSES

90 ECTS CREDITS

8 CERTIFICATES
AVAILABLE

CERTIFICATE PROFESSIONAL 
EXPERIENCEPROFESSIONAL CERTIFICATIONS TRACKS

FIELD BASED TRACKS

JOB MARKET WORKSHOPS | MEETINGS WITH ALUMNI | NETWORKING EVENTS | CAREER FAIRS...

MASTER’S THESIS

CORE COURSES / JOB-ORIENTED COURSES

SEPTEMBER JANUARY JUNE DECEMBER FEBRUARY

MSC ACCOUNTING & 
FINANCIAL MANAGEMENT

OR

WHAT DOES THE YEAR LOOK LIKE?
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710

80%

11

WHAT AM I GOING TO LEARN?WHAT AM I GOING TO LEARN?

23 

710
MEDIAN GMAT

UNIVERSITY LOCATION

55%
EUROPE

25%
ASIA PACIFIC

5%
AMERICAS

15%
REST OF THE 
WORLD

CLASS PROFILE 

80%
INTERNATIONAL 

STUDENTS

11
NATIONALITIES

CORE COURSES

 Advanced financial accounting
 Group financial reporting
 Accounting international frameworks
 Strategic management accounting
 Project management
 Financial statement analysis
  Firms’ financing decisions
  Accounting, finance & sustainability
 Entrepreneurial finance
 Business performance management
  Financial instruments
 Valuation & transactions

All core courses are taught in English.

JOB-ORIENTED COURSES

 Excel for finance
 Transaction services
 Strategic consulting
  Restructuring
 Investors’ relations
 Treasury management

ELECTIVE COURSES
 Value creation 
 IFRS 2
 Trade credit insurance
 Innovation performance management

PROFESSIONAL
CERTIFICATIONS TRACKS

 Certified Mgt Accountant (CMA) Track
An intensive preparatory course for the two 
exams of the Nor th-American manage-
ment accounting professional body that will 
accredit you as a CMA. (This also permits 
exemptions towards ACCA examinations.) 

 “French CPA” Track
Based on a concentration of courses in ac-
counting and law-tax issues in a uniquely 
French context. Students can prepare for 
the French “Certified Public Accountant” 
exam (DSCG).

OR FIELD-BASED TRACKS

 Finance For Ventures
Students experience an immersion one 
day per week as a finance manager of a 
startup at the HEC Incubator. The student 
supports the entrepreneur with accounting 
& finance-related work.

 Sustainability
Students conduct a project in accounting 
and finance in relation to issues of sustai-
nability. These projects are both practical 
and theoretical. Students should relate 
their master thesis to the project.

 Finance for Tomorrow
Students work in teams one day per week 
on a financial management or accounting 
topic originating from the business world. 
They benefit from the supervision of a fa-
culty member and a company project owner.

STUDY TRIP
Once a year students undertake a study 
trip to an area or institution of interest in 
their field. The 2019 trip was to Frankfurt, 
the German financial city center, where the 
headquarters of the European Central bank 
are located. These trips provide valuable 
hands on experience.

WHERE DO OUR STUDENTS
COME FROM?
WHERE DO OUR STUDENTS
COME FROM?
ACADEMIC BACKGROUND

60% BUSINESS ADMINISTRATION,
        MANAGEMENT

8% HUMANITIES

8% ENGINEERING

4% OTHER

20% ECONOMICS

23
AVERAGE AGE
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KEY PLACEMENT DATA

100% + 300

€58K

CAREER PATHS

100%
FOUND EMPLOYMENT 

 WITHIN 3 MONTHS

+ 300
COMPANIES RECRUIT

OUR GRADUATES

AVERAGE  

STARTING SALARY

€58K

POST-MSC JOB FUNCTIONS:

45% CONSULTANT

16% INVESTMENT BANKING

16% CAPITAL MARKETS

5% PRIVATE EQUITY

13% FINANCIAL MANAGEMENT

5% OTHER

POST-MSC JOB SECTORS:

42% CONSULTING

32% FINANCIAL SERVICES

5% TECHNOLOGY

5% CONSUMER GOODS

3% PUBLIC SECTOR

13% OTHER 

KEY PLACEMENT DATA

POST AFM JOB LOCATION: AMERICA 8%; ASIA 17%; EUROPE 75% (FRANCE 40%; OTHER EUROPEAN COUNTRIES 35%).

TESTIMONIALS

Many professors in our program are from leading financial advisory firms and the “Big 4”. 
Their rich experience allows us to gain insights tightly linked to the real business world. They 
are so accessible, always expecting us to ask questions and encouraging various viewpoints. 
It’s a great experience.

AFM provides excellent training in corporate finance, financial accounting and performance 
measurement. Its diversity opens many career windows, within consulting and investment 
banking, for example. The program’s uniqueness lies in the hands-on learning approach 
provided by employees from leading firms, i.e. the “Big 4”.

Yiwei Wang MSc Accounting & Financial Management

Kristian Andersen MSc Accounting & Financial Management
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100% IN ENGLISH

1 STUDY TRIP

50/50 THEORY/PRACTICE 
BALANCE

10 MONTHS
OF CLASSES

120 ECTS CREDITS

8 CERTIFICATES
AVAILABLE

BECOME AN ECONOMIC 
EXPERT IN BUSINESS 

AND FINANCE

The MSc Managerial and Financial Economics at HEC Paris is a unique 
program that provides key knowledge in economics and finance as well as 
strong analytical and numerical skills. 

Applying economic concepts and methods to real-life strategic issues, 
you will be well-prepared for a high-flying career in an array of industries, 
including financial services, consulting, or even the public sector. The 
program’s perfect theory-practice balance and frequent conferences with 
industry leaders – such as Nobel prize winners – allows you to experience 
economics in action. This asset, paired with frequent study trips, company 
visits, networking events, and job market workshops, will equip you with the 
means to flourish in the job market upon graduation.

CERTIFICATE

PRINCIPLES OF ECONOMICS

PROFESSIONAL EXPERIENCEELECTIVE COURSES

MASTER’S THESISSTUDY TRIP

CORE COURSES

SEPTEMBER JANUARY APRIL JUNE DECEMBER FEBRUARY

MSC MANAGERIAL &
FINANCIAL ECONOMICS

WHAT DOES THE YEAR LOOK LIKE?WHAT DOES THE YEAR LOOK LIKE?

JOB MARKET WORKSHOPS | MEETINGS WITH ALUMNI | NETWORKING EVENTS | CAREER FAIRS...
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700

76%

20

WHAT AM I GOING TO LEARN?

40%

700
MEDIAN GMAT

UNIVERSITY LOCATION

67%
EUROPE

16%
ASIA PACIFIC

6%
AMERICAS

11%
REST OF THE 
WORLD

CLASS PROFILE 

76%
INTERNATIONAL 

STUDENTS

20
NATIONALITIES

The MSc Managerial and Financial Eco-
nomics provides a pragmatic approach to 
economics that allows students to put eco-
nomic concepts with companies’ strategic 
issues into perspective.

The objective of the program is to train our 
students to become top corporate execu-
tives by:

 Equipping them with the capacity to apply 
economic concepts and methods to their 
work

 Enhancing their understanding of the 
economic forces shaping the business and 
financial environment.

PRE-TERM MODULES
HEC provides students with online and/or 
on-campus courses, related to the fol-
lowing fields:

 Strategy
 Finance / Accounting

PRINCIPLES
OF ECONOMICS 
The following courses are offered to stu-
dents who have no previous background in 
economics:

 Microeconomics
 Macroeconomics
 Financial Economics

During the year the students take 6 com-
pulsory core courses.
They also have access to a wide range of 
elective courses.

CORE COURSES
 Behavioral economics
 Econometrics
 Exchange rate economics
 Industrial organization
 Seminars in macroeconomics

ELECTIVES
Managerial Economics: 

 Business analytics using python 
 Cases in economic consulting
 Data and decisions: applied analytics
 Economics of social networks 
 Game theory
 Strategic consulting

Financial Economics: 
 Country and sovereign risk analysis
 Economics and management of banks 

   (taught in French)
 Financial cycles and crisis

   (taught in French)
 Financing decisions of firms
 Limits to market efficiency: Origins and 

   consequences
 Mergers and acquisitions
 Monetary policy
 Quantitative asset management
 Risk management

CONFERENCES
Nobel Prize winners in Economics, senior 
bank managers, professional economists, 
and consultancy firms are invited to lec-
ture on important current economic issues 
throughout the academic year.

Among them:
 Joseph E. Stiglitz

   2001 Nobel Prize in  Economics,
   Columbia University Professor

 Lars Peter Hansen
  2013 Nobel Prize  in Economics, 
  University of Chicago Professor
  Sets of Models and  Prices of Uncertainty

 Thomas J. Sargent
   2011 Nobel Prize in Economics
   Macroeconomic Theory and the Crisis

 Nicolas Sekkaki
   CEO IBM France
   AI and the Future of Work

 Patrick Artus
  Global Chief economist at Natixis 
  Macroeconomics is not what it is used to be

 Philippe Aghion
  Professor, College de France      
  Schumpeterian Growth

40%
WOMEN

WHERE DO OUR STUDENTS
COME FROM?
WHERE DO OUR STUDENTS
COME FROM?
ACADEMIC BACKGROUND

37% BUSINESS ADMINISTRATION,
        MANAGEMENT

24% ENGINEERING

7% HUMANITIES

7% SCIENCES

25% ECONOMICS

WHAT AM I GOING TO LEARN?
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100%

€59K

50%

KEY PLACEMENT DATA

CAREER PATHS

100%
FOUND EMPLOYMENT 

 WITHIN 3 MONTHS

AVERAGE  

STARTING SALARY

€59K

50%
WORK OUTSIDE 

THEIR HOME COUNTRY* 

55% FINANCIAL SERVICES

25% CONSULTING

20% OTHER

POST-MFE JOB LOCATION: AMERICA 4%; ASIA 18%; EUROPE 76% (FRANCE 29%; UNITED KINGDOM 20%; OTHER EUROPEAN COUNTRIES 27%); MIDDLE EAST 2% .
*SOURCE: GRADUATION SURVEY 2019

25% INVESTMENT BANKING

25% CONSULTANT

18% CAPITAL MARKETS

12% ASSET MANAGEMENT

10% BUSINESS DEVELOPMENT

10% OTHER

POST-MSC JOB SECTORS:POST-MSC JOB FUNCTIONS:

KEY PLACEMENT DATA

TESTIMONIALS

The most valuable skill I have gained from the program is how to work in diverse teams and 
think from different perspectives – the students come from all walks of life. Furthermore, 
the electives are wide-ranging, the professors are outstanding, and the business projects are 
endlessly insightful.

Yijun Liu MSc Managerial & Financial Economics

Three things stand out to me about MFE: the amazing selection of highly collaborative, 
inspiring students from all over the world; the motivation of lecturers - who take the time 
and make the effort to support you in the best way possible; and the opportunity to choose 
courses tailored to your own interests.

Max Hillenbrand MSc Managerial & Financial Economics
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BUILD THE BUSINESSES 
OF TOMORROW

The X-HEC Entrepreneurs program is a complete immersion into the reality 
of entrepreneurship. Through a hands-on, personalized 4-stage process, 
you will acquire the hard and soft skills necessary to launch a successful 
entrepreneurial project and thrive in the dynamic, fast-paced start-up 
world. In partnership with Ecole Polytechnique, you will benefit from a well-
rounded pedagogy, acquiring the unique perspectives of both a world-class 
business school and engineering school.

Each phase of the process is centered around the launch of a real-life 
entrepreneurial project, anchored in the philosophy of learning by doing. 
Promoting a multi-disciplinary, international perspective, you will be 
exposed to wide-ranging domains and ways of thinking every step of the 
way; with trips to the likes of Silicon Valley and opportunities to develop up-
and-coming start-ups, you will experience far-reaching entrepreneurial 
ecosystems and extend your mind’s boundaries to its limits.

MSC X-HEC ENTREPRENEURS

8 SEMINARS

1 STUDY TRIP 
IN SILICON VALLEY 

2 FULL-TIME MISSIONS

8-10 MONTHS
OF CLASSES

3 MONTHS OF PROJECT 
WORK ABROAD

1 UNIQUELY SUPPORTIVE 
ENVIRONMENT

START 
UP
MISSION

WORK AT 
AN 
INCUBATOR

LAUNCH YOUR START-UP 
OR INTERN ALONGSIDE AN 
EXECUTIVE

6 SEMINARS

RECOVERY 
MISSION

SCALE 
UP 
MISSION

SOFT SKILLS ACADEMIC WRITING: 
MASTER’S THESIS

SEMINAR 
ENTR’AID 2: 
TEAM BUILDING 
IN THE JURA

DEVELOP YOUR 
START-UP PROJECT 
IN THREE POSSIBLE 
LOCATIONS: 
PARIS, BERKELEY, 
ASIA

STUDY TRIP 
(SILICON 
VALLEY)

DEFINE YOUR PROJECT

SEPTEMBER JANUARY MAY JULY DECEMBER

WHAT DOES THE YEAR LOOK LIKE?WHAT DOES THE YEAR LOOK LIKE?
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110

40%

13

24 

WHAT AM I GOING TO LEARN?

110
STUDENTS

UNIVERSITY LOCATION

89%
EUROPE

5%
MIDDLE EAST

3%
AMERICAS

3%
REST OF THE 
WORLD

CLASS PROFILE 

40%
WOMEN

13
NATIONALITIES

WHERE DO OUR STUDENTS
COME FROM?
WHERE DO OUR STUDENTS
COME FROM?
ACADEMIC BACKGROUND

35% ENGINEERING

30% OTHER

35% MANAGEMENT

24
AVERAGE AGE

WHAT AM I GOING TO LEARN?

The program offers two streams, which 
help students determine the nature of their 
project:

   Deep Tech: For students whose interests 
and projects are rooted in technology.
 High Touch: For  students wishing to work 

   on the innovation of market services.

The course includes:
    Compulsory classes
    Electives based on chosen stream
   Classes to develop soft skills
    Field trips
    An internship or the launch of a start-up
   A master’s thesis

PHASE 1: LEARN
(Sept-Dec)

You will master the key approaches to en-
trepreneurship through the practice-based 
classes taught for each mission: “Start-
Up” followed by either “Scale-Up” or “Re-
covery” (please note the latter is taught 
only in French), alongside six seminars. You 
will also get to deepen your knowledge in 
a particular field, whether tech-based (Ar-
tificial Intelligence, Blockchain, Biotech) 
or business-oriented (Digital, Retail, Hos-
pitality), through one of the two available 
specialization streams. Throughout this 
period, you will receive expert advice and 
mentoring in order to help you define your 
start-up project.

PHASE 2: TEST 
(Jan-April)

Students will finish refining the ideas for 
their start-up and build their teams in the 
Jura mountains during the first week of 
January. 
For the next three months, each team will 
work on their project in Paris or overseas, 
either in the US as part of an exchange 
program called ‘Learn 2 Launch’ at UC 
Berkeley, or in Asia. Aside from immersing 
yourself in campus life, you will get to at-
tend classes and receive mentorship from 
professors who will help you develop your 
start-up project and discover a new entre-
preneurial environment. 
Following this three-month stint, you will 
embark on a study trip to Hong Kong, 
Shenzhen or the Silicon Valley, where you 
will meet the founders of various start-ups 
and gain a clearer vision of your own entre-
preneurial projects.

PHASE 3: ACCELERATE
(May-June)

 Pursue your personal project started 
during Phase 2 (‘Test’), for which you will 
receive mentoring and bespoke coaching;

 Or assume the position of ‘entrepreneur 
in residence’ in an incubator at Station F, 
the biggest start-up campus in the world, 
where you will help develop different com-
panies.

The third part of the program includes 
classes and workshops that provide entre-
preneurial training:

 In soft skills such as decision-making, 
public speaking, management, recruit-
ment, negotiation.

 In technical skills: legal, financial, sales.
At the end of the academic year, you will 
attend a leadership seminar at the École 
Navale (the French Naval Academy) in Brit-
tany.

PHASE 4: LAUNCH
(July-Dec)

By the end of the program you will:
 Launch your own company or complete a 

4 to 6 month internship as the right-hand 
man or woman of the host company execu-
tive;

 Write an academic research piece in the 
form of a master’s thesis.
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500

75%

11%

ABOUT POLYTECHNIQUE

CAREER PATHS

ABOUT POLYTECHNIQUE
Ecole Polytechnique is a world-class engineering school, consistently featured in top ranking 
tables. Combining the technical expertise of a leading engineering school and a real-world, 
practical application at HEC Paris, graduates of our X-HEC programs with Polytechnique are 
ready to hit the ground running. 

OVER  500
COMPANIES CREATED BY 

OUR ALUMNI (SO FAR)

75%
OF GRADUATES TO LAUNCH 

THEIR OWN BUSINESS

WORK OUTSIDE

THEIR HOME COUNTRY* 

X-HEC Entrepreneurs will be the most unique experience of your life. People from all over 
the world and various backgrounds make the learning environment truly diverse. It’s per-
fect to develop yourself as a team member, an individual, and of course, an entrepreneur.

Jinyoung Kim MSc Entrepreneurs

HEC helped me turn my start-up into a reality. The program teaches you how to test and 
implement your idea, fostering creativity by challenging you every day. We’re one big family 
made of beautiful minds and I am so proud to be a part of the community.

Elisa Tordjmann MSc Entrepreneurs

TESTIMONIALS

SECTORS IN WHICH GRADUATES 
CREATE BUSINESSES:

39% INTERNET SERVICES AND TECHNOLOGY

11% HEALTH

11% CONSUMER GOODS

17% CONSULTING

22% OTHER

11%
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MSC DATA SCIENCE FOR 
BUSINESS X - HEC

TAKE BUSINESS 
DECISION-MAKING TO 
THE HIGHEST LEVEL

Data is at the core of nearly every business decision. Through this double 
degree with Ecole Polytechnique, you will learn the tools needed to solve real 
problems, teaching you to ask the ‘right’ questions (both from a statistics 
and business perspective) and to use the appropriate mathematical and IT 
tools to answer them. 

You will be equipped to shift constantly from data to knowledge, from 
knowledge to strategic decision-making, and from strategic decision-making 
to operational business implementations. With the first year spent learning 
the technical skills at a world class engineering school, combined with a 
practical application in the second year at HEC Paris, you will master how to 
leverage data in a business context. Three week-long business challenges 
enable you to work in teams on real and recent business issues, proposing 
relevant business solutions to the company’s top management. 

100% IN ENGLISH

2 WORLD-RENOWNED 
INSTITUTIONS

6 MAJOR 
CAREER FAIRS

2-YEAR
PROGRAM

120 ECTS CREDITS

8 CERTIFICATES
AVAILABLE

JOB MARKET WORKSHOPS | MEETINGS WITH ALUMNI | NETWORKING EVENTS | CAREER FAIRS | CONFERENCES | ETC.

MSC YEAR 1 - ÉCOLE POLYTECHNIQUE MSC YEAR 2 - HEC PARIS

MATHEMATICS 
REFRESHER 
COURSES

DATA FOR 
BUSINESS 
CHALLENGES

COURSES:
Data Science for 
Management
Advanced Machine and Deep 
Learning
Data Engineering 

SPECIALIZATIONS:
Data 
Entrepreneurship
Data Management
Data Consulting

LE
AR

N
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G 
EX
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S

RE
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CH

 P
AP

ERFOUNDATIONS  
IN DATA 
SCIENCE

ADVANCED 
COURSES  
IN DATA 
SCIENCE CO

M
PU

LS
OR

Y 
IN

TE
RN

SH
IP

SEPTEMBER SEPTEMBERJUNE JUNE

WHAT DOES THE YEAR LOOK LIKE?WHAT DOES THE YEAR LOOK LIKE?
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710

23 

50%

16

WHAT AM I GOING TO LEARN?WHAT AM I GOING TO LEARN?

710
MEDIAN GMAT

UNIVERSITY LOCATION

70%
EUROPE

15%
ASIA PACIFIC

10%
AMERICAS

5%
REST OF THE 
WORLD

CLASS PROFILE 

23
AVERAGE AGE

50%
INTERNATIONAL 

STUDENTS

16
NATIONALITIES

YEAR 1: ÉCOLE 
POLYTECHNIQUE
The Msc Data Science for Business first 
year teaching focuses largely on the data 
produced by ‘real-life’ cases obtained in 
association with the program’s industrial 
partners. Students will learn how to per-
form a complete data analysis, from data 
manipulation, exploration, and visualization 
to analysis with powerful machine learning 
methods and to communicate and deploy 
their solution.
Students can also benefit from refresher 
courses in probability and mathematical 
foundations of data science.

CORE COURSES
 Statistics
 Introduction to machine learning
 Regression
 R for datascience
 Data camp projects
 Machine learning II
 Database management
 Statistics in action
 Python for data science

INTERNSHIP
A 4-month compulsory internship with a 
company in a data-related sector. Recent 
examples include Microsoft, Facebook, 
Orange, Capgemini…

YEAR 2: HEC PARIS
During the second year at HEC Paris, our 
students learn how to use data science 
techniques to design business solutions.
The first semester consists of core courses 
and business challenges with companies. 
Students work on real-life business issues 
using sophisticated data sets.
Three different specializations are available 
in the second semester: data entrepre-
neurship, data manager and data consul-
tant.
Learning expeditions are organized in Eu-
rope to visit companies and learn about 
their data science approaches (e.g. Paris, 
London).

CORE COURSES
 Data for business challenges: working on 

up-to-date business cases using data from 
a company

 Data engineering courses: using the 
latest tools (Spark, Github, Dataiku…) to 
build and deploy models

 Advanced coding in python for machine 
learning

 Reinforcement learning and advanced 
deep learning

 Data science for management courses: 
data and finance, data and sustainability, 
data and legal questions, data and ethics.

DATA FOR BUSINESS 
CHALLENGES

 Three week-long challenges enabling 
students to work in teams on real and up-
to-date business issues using data from a 
company and providing a relevant business 
solution to the company’s top management.

3 SPECIALIZATIONS
 Data Entrepreneurship: creating your 

own startup by joining the HEC Startup 
Lauchpad

 Data Management: strengthening your 
expertise in data science to develop a 
company business from data collection to 
model deployment

 Data Consulting: developing key skills to 
support and advise companies in their data 
journey

LEARNING EXPEDITIONS
Two learning expeditions are organized to 
discover companies’ diverse approaches 
to data science: Paris and a European data 
hub (e.g. London)

RESEARCH PAPER

WHERE DO OUR STUDENTS
COME FROM?
WHERE DO OUR STUDENTS
COME FROM?
ACADEMIC BACKGROUND

60% ENGINEERING

20% MATHS, SCIENCES

20% ECONOMICS
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TESTIMONIALS

KEY PLACEMENT DATA

100%

€60K

30%

CAREER PATHS

100%
FOUND EMPLOYMENT 

 WITHIN 3 MONTHS

AVERAGE  

STARTING SALARY

€60K

30%
WORK OUTSIDE 

THEIR HOME COUNTRY* 

POST-MSC JOB FUNCTIONS:

50% DATA ANALYSIS

33% GENERAL MANAGEMENT

12% CONSULTANT

5% BUSINESS DEVELOPMENT

POST-MSC JOB SECTORS:

50% TECHNOLOGY

25% CONSULTING

10% HEALTHCARE

5% RETAIL

5% TRANSPORT

5% FINANCIAL SERVICES

KEY PLACEMENT DATA

POST-DSB JOB LOCATION: AMERICA 8%; ASIA 17%; EUROPE 75% (FRANCE 40%; OTHER EUROPEAN COUNTRIES 35%).
*SOURCE: GRADUATION SURVEY 2019

The balance between technical and non-technical classes is truly unique. The highlight for 
me was the group project in the second year, in which you can realize a data science project 
from the initial development phase to the final client pitch. You really learn the place of data 
science in business.

Mirae Kim MSc Data Science For Business

This double degree not only allows you to master one of the most demanded skills today on 
the job market, it also widens your horizons to a large range of industries where you can play 
a key role, even as a junior. It has completely shifted and enlarged my career perspectives.

Skander Kamoun MSc Data Science For Business
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DATA FOR MANAGEMENT

In today’s world, understan-
ding data is essential for all 

kinds of managers. In partnership with Ecole Polytech-
nique, the Data for Management certificate provides 
you with the knowledge and tools you need to effectively 
harness data in your day-to-day.

HEC Paris Certificates are integrative courses that offer over 100 contact hours on real business projects and field 
work.  Top experts from the professional world are deeply involved in shaping and managing the program, provi-
ding you with a deeper insight into how successful businesses are run.

DIGITAL 
TRANSFORMATION

Our new certificate in digital trans-
formation aims at equipping the 
consultants and managers of the di-

gital economy. Digital challenges are explored through 
immersion thanks to our close relationships with large 
leading companies, including key consulting compa-
nies.

ENGAGEMENT AND COMMITMENT 
TOWARDS SOCIETY INSPIRING 
EXCELLENCE

Work on real business projects that 
effect the bottom line. The Excel-
lence in Client Experience Certifi-

cate allows students the opportunity to solve real bu-
siness-critical problems within one of LVMH’s houses 
and deliver them as a team to a final jury.  

MERGERS 
& ACQUISITIONS

HEC Paris’s Mergers and Acquisi-
tions Certificate offers an unprece-

dented level of knowledge through a multidisciplinary 
study of M&A.  It equips students for their first jobs out 
of the gate, whether they work directly in the field, or 
are inevitably effected by M&A in their careers.

DIGITAL ENTREPRENEURSHIP

This certificate focuses on the entrepreneurial opportu-
nities that can be maximized through digital disruption. 
Thanks to the involvement of successful entrepreneurs, 
managers and companies, students will acquire a 360° 
vision of the digital sphere as they look at e-business 
through a disruptive lens.

ENERGY & FINANCE

Energy plays a major role in today’s world economy.  
Individuals working in this field have the potential to 
be powerful contributors to the current industrial re-
volution. The Energy and Finance Certificate will be-
nefit students interested in the economics of energy, 
energy-related financial issues and climate change.

LUXURY

HEC Paris and Kering combine their 
expertise within HEC’s Luxury Certificate. Students will 
become familiar with the culture of luxury and the le-
vels of creativity and innovation it demands.  Experience 
real luxury-business life through seminars, workshops 
and consulting on a Kering brand case.

INCLUSIVE & SOCIAL BU-
SINESS

The Inclusive & Social Business Cer-
tificate inspires and trains the next 
generation of managers, aware of 

societal challenges and aspiring to be part of the solu-
tion, regardless of their professional activity.

CERTIFICATES
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KEY FIGURES
25,000 internships and permanent 

positions on offer 

300 companies attend the annual career 
fairs and meetups 

60,000+ alumni with access to world-
class opportunities

100+ companies created by graduates 
every year

50% of graduates find their jobs via the 
school’s career services

WORLD-CLASS
INTERNSHIPS
We believe hands-on experience is a fundamental part 
of learning. Our 40+ market-leading corporate partners 
and hundreds of business connections offer our stu-
dents a wide array of competitive internships every year.  

COUNTLESS CAREER FAIRS
With hundreds of companies setting foot on campus all 
year round, you will have innumerable opportunities to 
meet the businesses that pique your interest; whether 
it’s for an internship interview, a job post-graduation, or 
a simple LinkedIn connection.

PERSONALIZED 
CAREER COACHING
Whether you know exactly what path you want to take 
or are keeping your options open, our experienced 
careers advisors can help guide you in the right direc-
tion. Through in-depth CV workshops and our unique 
3-step career development program, you will navigate 
life post-graduation with ease.

CAREERS
Fulfilling your professional ambitions is our primary concern. That’s why our guidance spans far beyond the class-
room, equipping you with invaluable business connections, practical expertise and personalized coaching sessions 
to make sure you enter your career with confidence.

CAREERS - 39



CLUBS AND ASSOCIATIONS
We consider on-campus community and associa-
tive life to be one of the cornerstones of education. 
In many ways, it is an extension of the classroom 
experience. 
It will encourage you to develop a sense of res-
ponsibility, as well as to nurture a bold and creative 
mind. There are as many clubs and associations 
as there are nationalities on our campus; well over 
100. The diversity and vibrancy of our clubs are truly 
astonishing, covering sports, culture, environmen-
tal activities, advocacy politics, and public affairs, 
as well as many different student populations.

KEY FACTS
340 acres

2,000 students living on campus
111 nationalities represented

1,500 rooms
130 clubs and associations
6 restaurant, cafe & bars

CAMPUS LIFE
HEC Paris has one of the largest campuses in Europe. Our academic, leisure and sports facilities offer 
students and staff the holistic life you would expect from a world-class institution. Our location and set-
ting also offer the perfect balance between the rural and urban worlds.
The 340-acre wooded campus is not only close to Paris and Versailles by train, but also a short drive to La 
Défense, the biggest business district in Europe where many multinational companies have set up their 
headquarters.

CAMPUS LIFE
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SPORTS AND FITNESS
We provide excellent on-campus indoor and out-
door sporting facilities.

These include:
  A multipurpose gym (1600 m²), an indoor moun-

tain climbing wall, a weight training room, a fitness/
cardio-training room and facilities for aerobics, 
boxing and martial arts.

  10,000 m² of outdoor fields including tennis 
courts, an athletics track, three grass rugby/foot-
ball fields, one all-weather football field, and one 
street basketball/football court.

  Many sporting events throughout the year, in-
cluding men and women Fight Club tournaments, 
national students rugby championships, the HEC 
Paris tennis clay court competition held at Monte 
Carlo and the Jump HEC Horse Show.

FACILITIES
Featuring cutting-edge interactive learning spaces, 
our facilities have been specifically designed to 
enhance project-based learning and group work. 
You will also have a diverse array of services at 
your disposal; you can perfect your French at the 
Language Resource Centre, or even embark on a 
personalized career development program at the 
Careers Centre. 

24/7 state-of-the-art library

In 2017, HEC Paris became only the second edu-
cational institution in France to open its state-of-
the-art library seven days a week, 24 hours a day. 
It provides readers both on and off campus access 
to over 80 databases covering all the disciplines 
taught at HEC as well as 10,000 different journals, 
magazines and academic reviews.

On-site, you can consult and borrow course books, 
professional theses or works of general culture 
from over 50,000 documents. The space provides 
enough seating for 250 people, with 20 network 
computers, one creative workshop room, one lab, 
one video conference room and three study rooms 
allocated to group work.

Lifestyle

The campus hosts six restaurants and bars for 
students and staff alike. Our facilities are surroun-
ded by the lush beauty of its woods, two lakes and 
numerous sporting fields. There is also a printing 
shop, health clinic, and ecumenical center.
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Please note that the information provided in this brochure is correct at the time of going to print but is subject to change from year to year.

HOW TO APPLY

YOU CAN APPLY ONLINE AT: 
hec.edu/applytomasters/

Depending on the program, documents to be uploaded before the application deadline may include:

   Degree certificate(s) or current enrollment certificate
   All official academic transcripts obtained in a higher education institution (exchange programs included)

   with official GPA
     Résumé (CV)
   GMAT or GRE or TAGE MAGE official test score report (except SASI and Entrepreneur)
   English language proficiency test score report (TOEFL or TOEIC or IELTS or Cambridge)
     Two completed online reference forms (at least one should be filled out by a professor)
   Passport-style photo
     Non-refundable application fee of €110.

Please note that the application process, deadlines and requirements vary from program to program. For more 
information, please see the admissions page of the program you are interested in at www.hec.edu.

  If you’d like to talk to a student, you can reach 
out to our student ambassadors at:

www.hec.edu/en/chat-our-students

Use the Free Application for Federal Student Aid 
(FAFSA®) form to apply for financial aid 

for college or graduate school.

CONTACT US
Should you have any questions about 

our programs, the application process or life  
at HEC Paris in general, please feel free 

to send us an email at:

admissionsmasters@hec.fr
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INFORMATION AND APPLICATION:
https://www.hec.edu/en/master-s-programs

CONNECT WITH OUR TEAM:

admissionsmasters@hec.fr

SOCIAL NETWORKS:

twitter.com/hecparismasters

www.linkedin.com/company/hec-paris-master’s-programs

www.facebook.com/HECParis

@hecparis_masters

HEC PARIS PROGRAM PORTFOLIO:

   Grande École Master’s Programs: 

Master in Management (MiM), Master in Management & Public Affairs (MPA), 

Master in Management & Business Law (MBL)

      One year MSc/MS programs

      M2M programs

      MBA Program 

   PhD Program

   Executive Education Programs: TRIUM Global Executive MBA, Executive MBA, 

Executive Masters Programs, Open-Enrollment Programs, Custom Programs and 

Coaching

   Summer School Programs / Youth Leadership


