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The Co-Founders

Ph.D Candidate in cognitive 
neuroscience at University of 

Montreal

Jean-Maxime Larouche - CEO Paul Léné - CSO Kévin Combe - CRO

Msc. Cognitive Neuroscience
Msc. Management

Consultant in management

Msc. Stratégie
Former Consultant

Sales executive
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The creatives in advertising

Impact of the creatives 
on a campaign 
performance

47%

13ms 1,7sc

Why creatives are so important?

source

Time it take the brain to 
process an image

Time spent on a 
content on 
facebook while on 
a mobile device
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https://www.nielsen.com/us/en/insights/article/2017/when-it-comes-to-advertising-effectiveness-what-is-key/


Limited Methods

Cost

A/B Test | Focus group

Time Bias Regulation
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Hippoc: IA & Neuroscience

Instant Attention

Recall

What appears to the consumer eyes in the 
first 3 seconds

What the consumer brain
process & Recall
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The technology

1,4 billion data point

31,171 consumers exposed to 16 052 912 images

Attention & Recall measures were taken using l’Eye Tracking and 

Standard Memory Test

94% & 96% accuracy
Hippoc reach 94% accuracy for the attention &  96% accuracy for recall
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Humana: + 433%CTR

Hippoc predicted
version B will
perform better
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Spreadshirt: + 606% CTR
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Hippoc predicted version B will perform better



Workzone : +34% de soumissions
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Hippoc predicted version B will perform better



Avoid $50M mistakes
Original Packaging New Packaging

What appear to the 
consumers eye on the shelf

What consumers recall

In 2009, Tropicana changed its famous orange 

juice box to a new design. 

2 months later, with sales down 20%, Tropicana 

had to remove this new packaging from the store 

and put the old one back...

Consumers no longer 

recognized their brand
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Connect cognition to creation

Improve campaign 

performance

Speed-up time to market

Hippoc Benefits

Reduce cost per campaign

Foster Innovation
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How & Who
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Creatives & designers Performance teams Decisions makers

• Test in a safe space

• Challenge its hypotheses

• Explain the rational behind the art

• Identify upfront the top performing

creatives

• Reduce expenses on A/B test & 

multivariate testing

• Speed campaign launch

• Speed up approval process

• Measure & Understand creatives impact on 

campaigns performance



Contact us: sales@hippoc.ai

Thank you
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mailto:sales@hippoc.ai

