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(Z HubSpot Marketing Hub

Marketing Hub helps you attract and engage new customers
by creating relevant, personal marketing.

Feature Highlights Include...

STARTER PROFESSIONAL ENTERPRISE
Conversion Tools SEO Advanced Team Management
Ads Management Blogging Tools Email Send Protection
Email Marketing Social Tools Predictive Lead Scoring
Landing Pages Marketing Automation Revenue Attribution Reporting
Segmentation Personalization Custom Event Triggers

Video Marketing Password Protected Content

Account-based Marketing %



Conversion Tools

Let your website sell for you with Plows seloct or sl s Jocwion .
beautiful landing pages that are
customizable to fit your brand and
tracking to help you optimize for

conversion. Send submission email notifications to

Select or enter an emai v

Follow up options

act's HubSpot owner of their submission (What's s

Convert your visitors into leads with s
professional call-to-action buttons, forms, >
and optimized pop-ups that you can add

to your website in minutes.



MARKETING HUB STARTER

Ads Management

Using Google Ads, or advertising on
Facebook or LinkedIn? HubSpot Ads lets
you seamlessly sync all your leads and
audiences between HubSpot and the
networks.

Upgrade to Marketing Hub Professional
to manage an ads budget up to $10K in
HubSpot and more in-depth ROI
reporting. See how many leads and deals
your ads are generating.

< Back to paid campaigns

n Blg Data EbOOk Conversions

Biglytics Ad Account

Manage Analyze
CEEE—
Attribution Reports: First form submission ¥  Date: Alltime v  Status: Active ~
IMPRESSIONS CLICKS
12871 1.6% 205
$0.78 each
Ad Sets >
Ad Sets
NAME CTR
Cambridge Big Data Ebook 0.4%
O Completed

IMPRESSIONS

2,501

3.4%

CLICKS

B



MARKETING HUB STARTER

Email Marketing

Send beautiful, personalized emails and
easily measure and optimize your email
marketing strategy with best-in-class
email analytics.

Count on un-matched deliverability and
intuitive testing and reporting features to
help you nail down the best performing
messaging.

Email

Manage

Overview
Sent
Delivery rate
Open rate
Click rate

Contacts lost

Analyze

Overview

Email type: All ~ Campaign: All ~ Time range: Last 30 days ~

SENT DELIVERY RATE

28,617 99.73%

(28,540)

Email performance

44.36% Opened (12,661)

Vv 19.11% Compared to the orevious 30 davs

39.84% Clic

A 1.6% Compared

B



MARKETING HUB STARTER

Landing Pages

(=) - X

Easily build beautiful landing pages that @ “ = o ':;:;Z::Z:“m latest
convert visitors into leads. Create tests ol s

and analyze performance so you truly
understand exactly what resonates with
your audience. -

> Allmodules (27)

& highly trained in barre, yoga, and our speciality, 805
Header Email inspired and step. You'll have a blast sweating to the 80s while
also getting a great workout.

Popular i i g
c’”’“ BARRE POWER STEP DANCE CARDIO



MARKETING HUB STARTER

Segmentation

Segment contacts based on their
behavior and company information. Use
your lists to send targeted emails,
personalize the website content your
audience views, and power marketing
automation.

< Back to lists

Name your new list ¢

Estimation: - contacts

Active list v | 0

Clone Delete

Form submission

has filled out Lead Form on Webinar: Big Data
Algorithms

AND (i ]
and

GoToWebinar webinar
has attended Demand Generation Webinar

AND | ©

AND

Karianne Rosenl
Rebeka Brekke
Chris McDermot
Guy Stoltenberg
Bernadine Kunz
Caroline Leanno
Rahul Mayer

Vince Heller

B

(=]



MARKETING HUB PROFESSIONAL

SEO has changed. Build your authority in
search with tools that help you plan your
SEO strategy, optimize your entire
website to rank for the key words your
prospects are searching for, and measure
real return on investment.

SEO recommendations are also available
in CMS Hub Professional.

Contacts v Conversations v  Marketing

SEO

Topics Recommendations ([EE0Y

Sales v Service v

< Back to domains

Recommendations

Find and fix SEO issues to get more search traffic.

RECOMMENDATIONS

Address duplicate pages

Increase word count

Remove title from meta description

Add meta description

Add asingle H1 tag

Shorten title

View pages

View pages

View pages

View pages

View pages

View pages

Automation v Reports v

PAGES AFFECTED

182

134

25

38

182

IMPACT

@ High

® High

Medium

Medium

® Low

® Low

REASON

Pages are dupli
is the same. Du
This may result
cate content ca
Create more va

Top content is :
more than 300
your topic.

Your meta desc
results. No nee:

Your meta desc
tion about wha
pages to help i
and gets clicke:

Asingle H1 tag
understand yot
tag or have too

Titles with more
in search engin
itdoesn'tgetc



< Back to blog posts m Edit

= Optimize % I(.LYTICS

’ﬁ You're writing about the topic:
il

big data X

MARKETING HUB PROFESSIONAL

SEO recommendations
TODO

B | Og g I n g TOO | S > © AddH1tag 8 Common Misconcept

By: Sally Smiles  7/8/16 9:15 AM

> © Add alt text to images
HubSpot's blog tool makes it easy to S
create and optimize content with SEO . The list post is one of the most pop
. ¥ & Wordcountingood range composed of -- you guessed it -- a
recommendations. Outrank your e
competitors for the keywords that matter > ® Addtopictotitle L
and dig into blog analytics to measure T Use your introduction as a way to
which articles have the biggest impact on help them. Keep it light by includir
> @ Page loads quickly can include relating to your list, inc

your marketing goals.

> @ Add topic to meta description

> @ Title isn't in meta description




Social

Publishing Monitoring Reports Messenger

Inbox Streams

MARKETING HUB PROFESSIONAL Allnswisiks: + Mk oy
5 All Activity 1
Social Tools o
Interactions 2
New Followers 7 Biglytics

Big Data for Non-Techies https://www.biglytics.net/blog-advancec
Link social interactions to contacts in your
Twitter Streams

database for better attribution. [ I

Create stream

See every interaction with your messages, s

create custom keyword monitoring streams Buesclry _
Biglytics @Biglytics
fOI’ eVeryone on your team, and measure AD/EB.2019 What is Big Data? https://www.biglytics.net/what-is-big-data
social performance across every major social Nenlons of ix 1
. retweet
channel, all in one place. Ghari jage's Timeliie

More streams ~
. . . h Under certain privacy laws and regulations, you must tell anyone who interacts with your connected sc
N ever miss an o p po rtu n Ity to en g a g e Wlt access rights or ask you to delete their information. Since it isn't always possible to know which social
Competitor Streams m : ; ;
account their data may not be fully removed from the social tools. Before using this feature, please rev

followers or delight your customers.



MARKETING HUB PROFESSIONAL

Marketing Automation

Automate your marketing beyond just email.
Set up nurturing based on contacts and keep
prospects engaged, onboard new customers,
and more. Upgrade to Enterprise to run
Account-Based Marketing (ABM) campaigns
with company workflows.

Leverage HubSpot's granular segmentation
to build personalized nurture streams from
scratch, or get started with predefined
templates.

< Back to workflows Nurturing: New

Start from scratch Templates m

Contact-based

Start with a blank workflow that enrolls and is
triggered off contacts

Company-based

Start with a blank workflow that enrolls and is

triggered off companies

Deal-based

Start with a blank workflow that enrolls and is
triggered off deals

Ticket-based

Start with a blank workflow that enrolls and is

Choose type

@® Start from scratch

Start with a blank workflow and a

Center on a date

Add actions that revolve around :

Center on a date propert
Add actions that revolve around :

Preview




MARKETING HUB PROFESSIONAL

Personalization

Easily personalize everything from your
emails to your website content and
calls-to-action. Mention specific details
about a contact and their company, or
swap out entire blocks of content and
conversion paths to make their
experience more personal.

Make smart

Show different content based on:
Country
Device type
Referral source

Preferred language

@ Contact list membership

Elite Customers X

Contact lifecycle stage




Campaign: All campaigns ~ Type: All ~

MARKETING HUB PROFESSIONAL

TRY ITOUT

. . source VEWS:  SUBMISSIONS J
o] Direct traffic 15 R Ridge CTA
Last updated 25 Jul 2018 11:42
Total 15 -

Video views  Video: All v

TRY ITOUT

Ridge CTA

Marketers can now host and manage video

ast updated 25 Jul 2018 11:42

files inside of HubSpot at no extra cost.

CHECKITOUT

Embed those videos into website pages,

Ridge CTA Large

and blog posts with just one click, and add paned 25 44 20181142

in-video CTAs and forms to make videos Hiserarion®: e

. . Add form

interactive.
, . : Name b e

New video landing page and blog post H

o o o Video form 1 (August 1, 2018 3:32:45PM)
performance analytics help maximize the ‘ :

impact of video marketing campaigns. Header

Sign up for email updates

Font Font size

N %



MARKETING HUB PROFESSIONAL

Account Based
Marketing

Seamlessly coordinate across sales and
marketing to run a powerful ABM
program in HubSpot. With ABM
properties and templates, company
scoring, and out-of-the-box ABM
reporting all available in both Sales Hub
and Marketing Hub Professional, you can
unite your teams around the same data
to close more high-value deals.

All target accounts Owner: All v Team: All v

No open tasks

Nolosged cale Taneer AccounTs ACCOUNTS WITH OPEN DEALS oreN DEALVALUE MISSING ANYBUYINGROLE  MISSING DECISION MAKERS
Noistings 53 46 $124M 4 18
Total chosen companies 87% of target accounts Avg $1.8M per deal 8% of target accounts 26% of target accounts
No open deals
No decision maker
Blockers COMPANY CONTACTS OPEN DEALS DEAL VALUE LASTTOUCH LAST ENGAGEMENT SCHEDULED
3 days ago
2 $18M Ethan Kopit called opit
Account Based Marketing ~
5 weeks ago 2 days ago & Seaue
1 $900k et - B 8 Sequence
1dayago B Task
3 Filter dashboard 2 Sem Najal1acy eallec] B s
1 week ago 2 days ago
1 $24M Ethan Kooit sent email Visited website. o

Buying Role by Target Account e

This report is using cross-object fiters

(No value) Decision Maker
A2V

20
26




Marketing Dashboard ~
MARKETING HUB PROFESSIONAL

Dashboards & Reporting

Date range: All data ~

Marketing Performance

VISITS

Create beautiful, custom reports on virtually 180 .l

any metric from HubSpot Marketing, any
record from HubSpot CRM, or data from any
integrated apps.

Leverage flexible dashboards to see all the
data you need in one place, and easily share
reports with stakeholders.



MARKETING HUB ENTERPRISE

Partitioning

Use teams to segment assets in
HubSpot, giving the right users easy and
uncluttered access to the right content.

Useful for international marketing teams,
teams segmented across divisions,
product lines, brands, or other
dimensions.

Assign Users & Teams

Select users and teams you want to grand read, write and publish
access to the selected landing pages.

Users & Teams

Team 1 X H

Search users and teams

B Europe team
Europe Sales
Team 1
Team 2

Aimee Banks

Dale Garrett




MARKETING HUB ENTERPRISE

Email Send Protection

As you grow, more teams and people
want to talk with customers - from
support, service, marketing, product, and
management.

Email send protection in HubSpot let's
you set the maximum number of times a
contact should receive an email, so you
can delight your customers with just the
right number of emails.

Email

Configuration Subscriptions Subscription Types Tracking
Sometimes less is more. Set a send frequency cap to make sure you don't over-email yo
with your campaigns. Control the number of emails your contacts receive by enabling a
If you use workflows to send essential automated emails, you should disable this setting
Send frequency

Recipients receive every email @ Recipients receive a set number of

Only marketing emails are included in the send frequency cap. @

Maximum number of emails per recipient
3
Frequency

Daily (® Weekly Every two weeks Monthly



MARKETING HUB ENTERPRISE

Predictive Lead Scoring

Predictive Lead Scoring takes hundreds of
demographic and behavioral factors into
account to automatically score contacts
based on their likelihood to buy.

v Contact Property Name 4 of 341 properties

Contact priority
Very High

Likelihood to close

2.08



MARKETING HUB ENTERPRISE
Multi-Touch Revenue
Attribution

Automatically connect every customer
interaction to revenue, so you can make
strategic decisions rooted in business
value — not vanity metrics. Built for real
people — not data scientists.

Custom Revenue Attribution Report  #*

< Back

First interaction
Gives 100% of credit to the first interaction

Last interaction
Gives 100% of credit to the last interaction

(deal closed won).

Full-path
Gives 22.5% of credit to the first, lead
created, deal created, and deal closed won
interactions. The remaining 10% is split

equally among the middle interactions.

Linear

Splits credit equally across all interactions,

U-shaped

Gives 40% of credit to the first and lead
created interactions. The remaining 20% is
split equally among all other interactions

between first interaction and lead creation.

W-shaped

Gives 30% of credit to the first, lead
created, and deal created interactions. The
remaining 10% s split equally among all
other interactions between first interaction

and deal creation,

Website page
® External page
$8,000,000

56,000,000

$4,000,000

Full-path (5)

52,000,000

DEAL

Other lead creation

® Listing page

5,950,000

Brick Alley - Ne
home

> Brick Alley - Ne home

> HubSpot - New Deal

> Steve Turner - New Deal

> Chelsie Greenfelder - New Deal

> Swyft

> Coman Test

> Wanda Krajcik - Data migration

> Test

2,500,000

HubSpot - New
Deal

Meeting

© Knowledge article

2,000,000

Steve Turner - New
Deal

> Transmedia Payment Services, LTD Actions - New Deal

> Moses Bode - ABC Company

> Terra - Awesome sauce

Contactimport
® Social post

1,000,000

Chelsie
Greenfelder - New

Landing page

o Call
892,480 887,100
—

Suyfi Coman Test

Deal

Blog post

Wand
Datar



ervice Automation~  Reports v

Demo Offer Landing Page

Publish date
August 2, 2019 8:52 AM

MARKETING HUB ENTERPRISE

Adaptive Testing

URL
https://biglytics.net/free-demo (£

View dat=il-
_.1Y -November 22, 2019

“=.e submission rate

Perf

Optimize your conversion paths using Al. AT ViEws I e
. o . RATE
Create up to five variations of a page. g
i Version 1 - Red Background 2574 817 31.74%
Then, over time, HubSpot sends more ® Published ’
traffic to the best-performing versions, Yaivion * “Ehw Badkgroui @ 3,087 846 27.41%
. . . VIEW
and ultimately picks a winner for you. e B e R - . o A
Archived : i
Less busy work for you and better (
r'F -F ssion 4 - Pink Background &£ 491 117 22
performance for your pages. Veri o e (
ersion 3 - Orang@ftack d 2
VArch.vzdo " 225 526% 21.6%
hoitiales g 491 17 23.83% 22.4%
Version 5 - White Background 2 225 52 23.11% 20.89%

Archived

Total 6,928 1,964 28.35% 25.78% C



Target

MARKETING HUB ENTERPRISE

decide which web pages your chatflow shows up on. You can also choose to show your chatflow only to specific

ed on their identity or actions.

! S .
d Va ' I C e d C O r ‘ V e rS a t I O n a | arget your visitors by choosing the web pages where you'd like your chatflow to appear ©
SHOW CHAT

WHEN ~ Website URL - contains - products|

Visitor information and behavior (Optional)

Johnny Appleseed

Have more control over who sees your chatflow by adding rules based on your visitors' identity or behavior @ We typically reply in a few

SHOW CHAT
Got any questions? I'm happy

Customize chats with code snippets and trigger e T [ o
webhooks in chat and Facebook Messenger. N ==
Plus, use advanced targeting to trigger unique o sosoncom | [smantan | |5

+ Addrule 4+ Add exclusion rule

@

I have a question about your

products and services.

chat widgets based on a visitor's location, page S

o get notified when we reply.
scroll behavior, referral source, and more. *
Enter email address n
The result: a best-in-class conversational
experience that's highly targeted, personalized, e
and feeds data back to the contact record.



MARKETING HUB ENTERPRISE

Added Security

With HubSpot's single sign-on (SSO), log
in through your SSO provider for extra
security. For another layer of security,
require SSO for all logins, including on
mobile.

Require Two-factor Authentication (2FA)

Require all users to set up 2FA to log-in.

Single Sign-on

Use your company's login credentials

Set up



MARKETING HUB ENTERPRISE

Password Protected
Content

Tap into the power of exclusive content.
Restrict access to published web pages
to specific contacts in your database, so
you can deliver premium content like
videos or case studies only to the people
you want to see it.

BITLYTICS 2=oul

SERVICES

BLOG

Resources

A library of content for all things Big Data by Biglytics

v Advanced Options
Expire page on a specific date

Control audience access for page

Control the privacy of this page and how visitors can access it
Public (default)
@ Private - Password required @

SDD

rithms

KNOWLEDGE

SHOP

CONTACT

LOGIN




