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Welcome on board Eva !
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~ FOr Eva,

~ Be Engaged with
her teams is an
essential need...
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... and human relationships are at
the heart of this commitment.
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0 CORE TEAM
* " INTEGRATION DAY

WORKSHOPS Several weeks

mmmmm  AFFINITIES

msm TEAM BUILDING
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Understanding “who is who"” and
“who does what” is a real obstacle course.

MAJORITY WRITTEN
CONVERSATIONS

- “MEETINGS”
IN VIDEO CONFERENCE

THE END OF INFORMAL
MOMENTS

ALTERED RECOGNITION

(O core TEAM

6 managers

out of 10 think that
remote
employees are

disengaged from
the collective

IFOP 2021
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Boost team engagement with the
most human and the most
efficient way of communication.
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#PROJET SATURNE

10x more engagement!
(Twitter study)
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Your video trombinoscope
& onboarding journey in stories

Let new members be
Integrated in teams and
understand everything in a
record time.

Welcome dans lateam

DESIGN
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Livraison du projet
d'identité graphique
aMarseille




Remote immersion inside your teams

Share experiences from the
field and enhance professions
to promote internal mobility
and team’s cohesion.
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Le'quotidien
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WHY CHOOSE
THE STORIES? - \-.I-J m

Remote work
disrupts

corporate
engagement

75% of employees
prefer to watch a video
rather than read a text
Agence Ragan

Average online attention
durationis 8 seconds
Microsoft
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WHY CHOOSE
THE STORIES? - \-I.-J m

Remote work
challenges
traditional
onboarding
process

The cost of a
uncompleted
onboarding?
Up to 3X the

employee's salary.

Linkedin

teamstories






L0

PLATFORM
TEAMSTORIES

Monthly subscription

adapted to each size of organization,
according to the number of employee
accounts

30 days of coaching at launch

B

LEADERS STORIES
TRAINING

To master the use of stories in teams and
integrate this new skill on a daily basis.

For executives, managers
and employees



ACCESS TO THE TEAMSTORIES PLATFORM

0-99 100-499 500-999

users users users

5 euros 4 euros 3 mois

month [ user month [ user month / user

100% of the features of the platform.

Monthly or annual billing.

1000 +

users
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LEADERS STORIES TRAINING

The objective for storytellers:
The impact. -

Average Engagement vs. Video Length

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20
Video Length (minutes)

Our ambition 2021



Our path

! Oct-Dec 2020 Q 1 9
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% Lockdown #1

#RATPlovesStart<¢#p

Experimentation and
Co-construction

Opportunity identification
and development

GROUPE

RATP thello @ Linapp

LeLab
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Design x Employee Engagement

Eric Delaloy Risvan Asif

CEO & Co-founder Co-founder & Lead Business
Development

Carine Letellier

Lead culture & People
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On your marks, get set, stories!
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